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Abstract
Social media has helped in increasing connectivity around the world. The increased connectivity contributed to social media may contribute to various problems which may be overlooked. This paper investigates the relationship between the time spend on social media platforms and body dysmorphic disorder which is related to body dissatisfaction. The paper explains how more time spends on social media gives room for more comparisons which can result in poor regard for self. The paper also shows how the poor regard of self may contribute to concerns on other aspects of individual wellbeing such as low self-esteem. 
An experimental study was used in gathering information to test the hypothesis. Data were collected from 100 youths (n=100) aged between 17 and 24. Predesigned questionnaires were used in collecting relating to personal appearance while data on symptoms of body dysmorphic disorder were collected using body dysmorphic disorder scale. Peer-reviewed articles are also included in the paper to support the arguments and the conclusions drawn. 


Body dysmorphic disorder
Background 
Social media is one of the major innovations related to the internet which has increased the connectivity of people around the world. interactions have been made easier through various social media platforms where people can share their life stories. Social media has become a major part of the lives of different people with many people spending more time on social media platforms like Facebook and Instagram. Although social media platforms have played a great role in connecting people around the world, there are also negative implications of the increased use.
 The frequent use of platforms like Facebook and Instagram has contributed to various appearance comparisons, especially for people who spend more time viewing attractive images. Physical appearance comparisons with others on social media has been considered as a major dissatisfaction for most internet users. People who spend time scrolling through internet profiles showing self-representations may have challenges related to their body image and satisfaction. The various comparisons with others may contribute to various criticisms of self-image, negative emotions, or even low self-esteem (Himanshu, Kaur, &Singla 2020). The comparisons may adversely lead to cases of low self-esteem as well as maladaptive cognitions which may lead to addiction and depression. 
Previous research has associated the increased use of social media has various implications to the social psychological and academic well-being of individuals. Although the use of social media may not be the main cause of the disorder, it can be greatly associated with the amplification of the condition and its symptoms. People may constantly make comparisons of their selfies and pictures with the pictures of others which may lead to criticizing various aspects of their bodies. This can influence the change of one’s beliefs about self or even affirming various negative beliefs one holds about their body. 
The use of social media is high among teenagers and young adults who spend a considerable amount of time on various platforms. Individuals can use the platforms like Instagram and Facebook to like the posts and pictures of their favorite celebrities. The perfection in most of the images may however have adverse effects on the teenagers by instilling insecurities in their own appearances. Although everyone may have their own flaws, the use of social media can determine how one manages to accept these flaws and live with them. People with dysmorphic body disorder focus more on the imperfect part of their bodies which may contribute to numerous negative beliefs about themselves. Increased use of social media contributes to obsessions about one’s body as well as low control of their negative thoughts   (Coyne, Rogers, Zurcher, Stockdale, & Booth, 2020).
The disorder is one of the least recognized as well as one of the great overlooked implications of continued use of the internet. The disorder is distributed equally to males and females based on the time an individual takes on social media platforms. The disease may have adverse implications to the life of an individual contributing to unhealthy pressure on most of the people who try to achieve the body types displayed on social media which may be unrealistic or edited (Coyne, Rogers, Zurcher, Stockdale, & Booth, 2020).
The fun and entertainment aspect of social media may be undermined by unrealistic expectations. Individuals with body dysmorphic disorder may find the pressure overwhelming which may contribute to adverse outcomes like anxiety and depression. The extremes of the disorder can contribute to suicide or institutionalization. Previous research has shown that people who spend more time on the social media platforms can have various aspects of their well-being like self-esteem and self-confidence highly affected as they establish poorer regard of self from the constant comparisons (Harris, & Orth, 2020).
Hypothesis 
The increased use of social media among teenagers and young adults can be associated with various negative implications which may extend beyond the fun and entertainment aspects of the platforms. The aim of this study is to evaluate how increased use of social media platforms contributes to body dysmorphic in teenage adolescents and young adults. The study will be testing the hypothesis which states that the increased use of social media among the youth contributes to body dysmorphia and low levels of self-esteem. The research would also seek to answer two research questions; 
(i) which aspects of social media use contribute to body dissatisfaction? 
(ii) what are the implications of body dissatisfaction and concerns which develop as a result of social media overuse to individual self-esteem? 
Methodology
Data was collected from a population of 100 youths aged between 17 and 20 from Prairie View A&M University. A total of 120 youths were invited to participate in the study through SONA. Parental consent was acquired for the young individuals before their participation in the study. The data was collected using predesigned questionnaires sent to all the participants. 100 students managed to send back the questionnaires during the time of the study. The questionnaires included questions concerning the appearance of body parts, the distress surrounding the concern of the body parts, how often the participants spent time on the social media platforms as well as the feelings of individuals after spending time on the social media platforms. An experimental study was also conducted to determine the relationship between the use of social media and body dissatisfaction. The participants were divided into three groups with one group being treated as the control group. A body dysmorphic disorder scale was used on all three groups of participants. Two groups were allowed to use various apps before the groups were prompted to take the scale for the second time. The data from the questionnaires were presented in excel for analysis. 
Measures 
1. Body Dysmorphic Disorder 
The body dysmorphic disorder is a psychological disorder associated with obsessions on various flaws in appearance. Literature on the disorder has shown that some of the flaws may just be imagined or perceived causing the people to spend a long time trying to fix the disorder (Lewallen, & Behm-Morawitz, 2016). The individual with the disorder may be the only one who notices the flaw. This may affect other numerous aspects of their wellbeing. The disorder also promotes a frequent examination of self and making various appearance comparisons with others. 
2. Social Media 
Social media is one of the major technological advancements which helps people around the world to interact. Although social media was created for fun and entertainment, overuse of social media may have numerous psychological implications (Harris, & Orth, 2020). This study investigates how the time one spends on social media platforms influences various comparisons related to body dissatisfaction and body dysmorphic disorder. 
3. Low self-esteem
Self-esteem is related to an individual's idea of self and personal values. It describes how much one can like or love themselves in any circumstance. People with low self-esteem are likely to experience various challenges with liking or valuing themselves. Focusing on individual flaws is one of the factors which may influence low self-esteem. Comparison with others through the internet can influence body dissatisfaction and poor self-regard (Ryding, & Kuss, 2020).  
Results 
[bookmark: _GoBack]T-tests were conducted to helping to answer the research questions. For the first question on the relationship between social media use and body satisfaction, at-test was performed with social media use as the independent variable. The results of the test indicated that increased media use (p=0.01) is related to body dissatisfaction. Also, calculated was the degree of freedom from the T-Distribution (pd=99). Higher time spends on social media influences exposure to various images which results in comparisons and individual scrutiny. Another t-test was performed to investigate the relationship between body dissatisfaction and low self-esteem. In this test, body dissatisfaction contributed by the use of social media was treated as the independent variable. The test confirmed that low self-esteem is among the implications. Different scores were also obtained from the body dysmorphic disorder scale for the control group and the other group of participants. The average rating for the control group was 5.77 while the other group had an average rating of 7.9.  A higher level of severity was recorded for the individuals with higher social media use than the control group. The severity difference was also observed for different social media applications. 
Discussion and implications
The pervasive use of social media has various negative implications which may be overlooked. Some people may experience psychological health concerns from increased use of social media which may be overlooked at some times. This study was intended to investigate the relationship between the use of social media and body dysmorphic disorder. The study tested the hypothesis that overuse of social media among youths contributes to body dysmorphic disorder. The study also helped in answering two research questions on the impact of social media use on body dissatisfaction as well as the implications of the dissatisfaction on other aspects of individual well-being such as self-esteem. 
The information collected through the study indicated that more time spent on social media contributes to increased body dissatisfaction. Individuals involved in the study indicated various aspects of their bodies they would like to change such as losing a little weight, gaining some muscles, or a better shape of the body. Although some people may argue that these goals may be as a result of the motivation they receive from their favorite celebrities, most of the goals are as a result of the comparison to others on the internet. 
Research has also shown that social media has negative implications which may be easily overlooked. According to Coyne, et al (2020), People who spend more time viewing posts and images of others may continuously compare different aspects of their lives to their peers. This can lead to dissatisfaction in various aspects of individual life including physical appearance. The dissatisfaction can contribute to body dysmorphic disorder. Although social media has not been established as a cause of the disorder, continued use of social media is greatly likely to contribute to the amplification of the various symptoms associated with the disorder. 
The data collected through the study also showed that different social media applications may have varying effects on individual body satisfaction. Facebook and Instagram are some of the widely used social media platforms. Most of the activity in these apps is photo-based with platforms like Instagram allowing various users to edit and use various filters on their posts before posting them. The exaggerated images may put more pressure on the individuals who spend much time comparing their personal appearances with the appearances of others.
Past literature has labeled body comparisons as the main mediating factor between the use of social media and body dissatisfaction. Individuals may also spend time on the platforms for educational purposes or even promoting their brands. This way, the increased use of social media can be advantageous for some. On the other hand, people who spend more time viewing the images posted by others may start making various comparisons may end up having unrealistic expectations that may be hard to achieve (Coyne, Rogers, Zurcher, Stockdale, & Booth, 2020).
 Individuals who view the images posted by others as a source of motivation are also in constant comparisons which consequently result in body dissatisfaction. The implications of body dissatisfaction as a result of comparisons may impact other aspects of individual wellbeing such as confidence in self and or low value to self. The low value of self and lack of self-confidence may contribute to low self-esteem which affects other values of individual life. This is consistent with the results of the study which implied that body dissatisfaction consequently leads to low self-esteem. 

Limitations of the study 
The results of this study are limited to the population from which information was gathered. The population for the study was not randomly selected but rather included selected individuals from Prairie View A&M University. This can limit the generalization of the study results to all teenagers and youths who are not members of the institution considering that other factors related to the institution may contribute to how the youths view themselves. Future research can be performed by gathering participants from different schools for better generalization. Future research can also be established to investigate any positive implications of regulated social media use for both youths and adults. 
Conclusion 
The pervasive use of social media promotes various aspects related to body dysmorphic disorder. These can include body dissatisfaction as well as an obsession with various individual flaws which the individual can always strive to correct. Paying more attention to correcting these flaws can affect other aspects of well-being. Comparison of an individual with others is a major cause of body dissatisfaction (Ryding, & Kuss, 2020).  The social media platforms where activity is mostly photo-based like Instagram and Facebook provide the perfect platforms for individuals to compare with others. The more time an individual spends in making various comparisons with others, the more one is likely to start noticing flaws in their appearance which they would seek to alleviate. The obsession and constant thoughts on these flaws hence contribute to body dissatisfaction. The implications of body dissatisfaction may also include low self-esteem as one fails to approve their physical appearance. 
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